
00:00:00 Welcome to the hair of the dog podcast. I'm your host, Nicole Begley. And 
today we have Instagram strategist, Rachel Duran, who is specializing in Instagram strategy for 
pet businesses. If you've ever felt even the slightest bit overwhelmed about what to post on 
Instagram, how to share shutter, those reels, you do not want to miss this conversation. Rachel 
and I get real chat about all the different strategies with Instagram and how to make it easy and 
authentic for you.

00:00:34 Stay tuned. Okay. Welcome to the hair of the dog podcast. If you're a pet 
photographer, ready to make more money and start living a life by your design, you've come to 
the right place. And now your host, pet photographer, travel addict, chocolate martini 
connoisseur, Nicole Begley. Hey everybody, Nicole here from hair of the dog.

00:00:57 Welcome back to another podcast. And I got a treat for you today. Today. I'm 
being joined with, from racial door. Well, hold on, I'm already messing up your name. Rachel 
Duran. I always ask everyone right before. I'm like, how do you pronounce your name? And 
then I can say it right then. And then I get here and I'm like,

00:01:15 oh God, don't mess it up. Doran, Rachel Doran. Welcome Rachel. Thank you so 
much for having me. I'm so glad that you're here. So your business is telling your tails and you 
are as a fair to say a social media strategist, or what do you like to title yourself as? Yeah, I 
would say social media strategist, but I also do a blog writing and email newsletters for clients 
as well.

00:01:37 So, you know, I basically specialize in creating content that feels authentic and 
real, but also like streamlines the process for the actual pet business owner. Yeah. That's 
perfect. And you focus on pet business owners specifically, right? Yeah. That's fantastic. Super 
fun. When I was, well, actually we have a mutual friend Mareka Moffitt during doc photography 
has worked with you and sung your praises.

00:01:59 So I'm like I got to get her on the podcast. And as I was scoping out your 
website, I noticed in the about you section that you are also a fellow animal nerd and have a 
degree in zoology. And I spent 13 years working in zoos. My degree is biology, but oh my gosh, 
like obsessed with animals all the time. So how did you go from zoology degree to end up 
getting into Instagram stuff?

00:02:24 Yeah, I mean, that's a, it's a pretty big leap when you think about it. So I 
actually, so I took that love for animals in college and I worked at a doggy daycare, worked my 
way up through the doggy daycare and was general manager for five years. I then moved to Los 
Angeles after that, where I served as general manager for a holistic pet store.

00:02:44 And like, what I always talk about is I'm an introverted person. And I found that 
while like customer service was fine, I could handle it. You know, I felt I did a good job. I would 
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go home and I would just be completely drained. Like I loved animals. I love to talking about 
them, but I just, you know,

00:03:00 talking to people all day long was not my thing. I'm much prefer to be behind 
the scenes. And so I took what I learned from those two pet businesses and was able to like 
take that step behind the scenes and help other pet businesses with organization and marketing 
to help make that whole process easy. Because what I did find across the board is that a lot of 
people in the pet industry resonate with the fact that they're also introverts and would much 
rather like spend time with animals or talk about animals versus dealing with the people side of 
things.

00:03:29 And so my goal was to find, to find ways to make that marketing aspect of 
things a lot easier. Oh my gosh, absolutely. And I think a lot of us struggle with how much of us 
do we share on social media? How much is too much, which other people don't think is too 
much? Our level of too much usually is like,

00:03:48 I don't know, they don't need to know anything about me. I'm just supposed to 
picture of my dog. So I think it's really, really challenging, especially as yeah, our, the 
photography community has a lot, especially in the pet photography community has a lot of 
more introverted people as well, but thankfully our clients have pets. So we have this 
commonality and it's not like we're running,

00:04:11 you know, a tax business and we need to have the social media account based 
on taxes. So how lucky are we that we get to still talk about dogs, which is really helpful, but 
yeah, I know a lot of people really struggle with just, what does this look like showing up on 
Instagram or any social media platform of the day? I know I,

00:04:33 for one have put my head in the sand for social media for a good decade. 
Finally, like despite me not really doing much with social media, I was still able to build a 
successful business, but I look back and I'm like, how much more successful could it have been 
invited, embraced social media instead of just being like, Hey, well,

00:04:55 I don't know. I'll just post a picture every now and again and not really having 
any sort of strategy with it. And I think a lot of other people are kind of in that boat. So how do 
we even get started? Well, that's a big question. I mean, I think, I mean, I think what you, you 
said is like you,

00:05:13 you were kind of on social media, like in out a little bit, dipping your toes into it. 
And like, I don't want anybody to get me wrong and like saying that like social media is not the 
end all be all. It's not the only marketing tactic that you have. You can just like you did, you can 
grow your business without social media.

00:05:29 It is a tool that you would have in your toolbox to reach your ideal customers. 
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So like the ultimate, like first question is to ask yourself who your ideal customer is, you know, 
what, where do they live? What are their demographics? What do, what are their dreams? 
What are their goals? What do they, what are their pain points?

00:05:44 All of those are really important questions to understand. So that way you can 
make a selection on, you know, based on your marketing platform. So you can decide, you 
know, based on this person, where are they hanging out? Are they hanging out on Instagram? 
Oh, maybe not. Okay. Then I won't use that. But if they are then diving into,

00:05:58 it can be really, really difficult. I mean, every social media platform has its 
difficulties. Instagram just happens to be my favorite or what I resonate with most. And I do 
know a lot of pet industry people, especially pet photographers will use it because it's such a 
visual platform. And obviously pet photography is very visual. So, so yeah, getting started,

00:06:20 like where do you even get started? So there is this pressure to perform or post, 
you know, five days a week, be present every single day. And I get, you know, when I get clients 
who come to me to start to work together on Instagram strategy, it's like, okay, like, okay, so I'll 
ask them, you know,

00:06:35 what, what, what do you want to post? How many posts you want to do a 
week? And they'll say five. And I'm like, oh no, no, no, let's reduce that. Like, yeah, maybe 
eventually you want that. Like, that would be great. But the whole thing about starting is 
starting really small and something that you're actually going to look forward to one post a 
week where you're like,

00:06:53 yes, I'm going to nail this one post and it's gonna feel really good versus five. 
And you're going to be like, oh, I have to do this again today. Yeah. That's when you start a new 
workout program and you're like, I'm going all in today, work out for like an hour and do all the 
things you'd like, I can do that too.

00:07:09 I can do that too. And the next day you're like, oh, I'm not doing that again. 
Exactly, exactly. Too soon. Yeah, absolutely. So it really is about baby steps. Like, and it's, it's, 
you know, consistency, you hear that as like a bud buzzword and marketing in the marketing 
world, like be consistent,

00:07:26 stay consistent, that kind of thing. And I mean, people say that for a reason, it is 
important to consistently show up for your people. So they, they learn to recognize you 
recognize your brand and can have these little like points that they can start to resonate with 
little, like fragments of you, of your brand that they're like, oh yeah,

00:07:45 she did this. Or, oh yeah. She, you know, offers this service. So the more 
consistent you are across the board, the better in the long run. And that can be consistent, 
consistent can mean one post a week for months. And that's totally fine. Right. Obviously, as 
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you start to see some traction there, you maybe you'll be more motivated to do more,

00:08:05 build that consistency and do two posts a week, but it really is just about 
sticking with it, like starting small and then sticking with it. Right. Right. I think one of the other 
things that, that hangs people up is not knowing where to start or feeling like they have to post. 
I remember seeing something for like Tik TOK. It was like,

00:08:24 you need to post three tick talks a day. I was like, And you know, and I've heard 
lots of even Instagram. They're like, you need to post every day to a real, every single day. And 
it's like, oh my God, that seems so overwhelming. So thank you for that permission to not have 
to do that. But I think the other thing that people get hung up on is just like,

00:08:44 what the heck do I post? And you know, how much of like, I don't want to be 
that person. That's like, here's what I had for lunch. And here's what I had for dinner and, you 
know, and just like trying to be relatable, but we're coming from that introverted background. 
And then we all have this filter of like,

00:09:07 my life's not very exciting, but I mean, we all was one reason why reality TV is 
so big. It's like, we all like to kind of see behind the scenes and other people's lives and 
businesses. So what is pretty boring for you? People might actually enjoy. And again, they're 
dog owners. So even if it's like behind the scenes with your dog or what's your camera,

00:09:29 so yeah. So what do you have to say to people for just like, just trying to figure 
out what, how much of themselves to share, I guess, Right. Yeah. So that's a big thing. So I mean 
like way in the beginning when social media started, like the, the idea behind it was to be social, 
right. And then like kind of along the way we got lost and pulled into this idea of like an 
algorithm and you have to like perform or post in a certain way.

00:09:54 And more and more, we're starting to see that like the personality, the personal 
aspect of things is coming back while there are certainly still like best practices. I'm doing air 
quotes. You can't see that's practices for posting on Instagram, like three reels a day. Yeah. 
Maybe that is a sweet spot. And maybe you will see growth, but like those best practices 
shouldn't dictate what you're doing or what you're sharing.

00:10:16 So the personal aspect of it is so especially important for any pet business, but 
specifically with pet photographers, like this is an intimate experience, like for lack of a better 
term, like people are trusting you to capture this moment, to tell a story, to provide them with 
some sort of like physical memory memento for them to let you know, hang onto this moment,

00:10:39 hang on to their pet for years to come. So it can be very, a very intimate 
moment. And a lot of times it can be like a higher ticket purchase for people. And so giving 
them behind the scenes and that means within the photography world. So showing them, Hey, 
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like, this is what it'll look like for us to work together,

00:10:55 but also behind the scenes from like about you to, and who you, who you are 
and why you're the person to capture this moment because it's an important moment. And so 
why should they trust you to trust you to, to capture that? Right. Right. Absolutely. Yeah. You 
hit the nail on the head as a pet photographer, much more so than say a pet food store,

00:11:15 or even like, you know, a veterinarian where such a personal brand, because 
that, you know, we have our artwork, but we spend so much time with that client. Like most 
other, even a dog trainer, it's like, okay, we're together for an hour or maybe, you know, a 
couple of weeks, but, and it's more focused on like,

00:11:34 we're teaching you how to train your dog. And like, there's, there's this, but like 
for the pet photography, it's a lot of just hanging out with this client, just chatting with this 
client while we're photographing the dog while we're walking from place to place while we're 
planning the session when we're showcasing the images afterwards. So being able to make that 
little bit of a personal connection is so important.

00:11:56 And I know I say this till I'm blue in the face. So many pet photographers love to 
put a picture of them with a camera over their face Website and on their social media. And it's 
like, please, you can put some of that, but people want to see your face and want to connect 
with you. And I think I'm going to say it video is such an important way to do that.

00:12:18 What are your thoughts on the video aspect of Instagram? Oh my gosh. I mean, 
I, it's a love, hate relationship for me personally. And I know for my clients as well, or probably 
more actually hate relationship, everybody's like, I do not want to get on video. And, but it 
really is like, you know, as I was talking about social media is actually getting back to a place of 
being more social and more personal.

00:12:38 And with that video is the quickest, most efficient way to reach that. Like, it's 
not, you don't, you're not slapping up just like a graphic post anymore. It's how can I create a 
video where people can like see my face or my expressions, or, you know, see you behind the 
scenes or, you know, just learn more about me and my brand and what goes into that.

00:13:00 So video is just like, yeah. So it's like a quick, efficient way to be able to inject 
personality into any of the content that you're putting out there. And video is such a hot topic, 
right? Like, everybody's like, how do I navigate this? Like with Instagram, specifically, you have 
reels, which are amazing. They can be really fun to put together.

00:13:18 And then also incredibly daunting to put together too. Yeah. So, I mean, it's the 
same advice when it comes to reels, it's the it's baby steps. It's trying things out and starting 
really, really small. And then, Hey, if you work up to three meals a day, like the good on you, 

5



that's amazing. Yes. I don't think I've ever got quite that far.

00:13:36 My goal is to at least do like three weeks maybe. And like, I can manage that. I 
actually, oh, I have someone that helps me with my social media. I'm on the team and she's like, 
Nicole, we need to do some real. It's fine. It was just, it's so hard. I think one of the hardest 
things about Instagram or any social platform is that it's always updating,

00:14:00 right. They're always coming up with like, oh, people are into this. Oh, let's add 
this feature. Oh, let's change this feature. I'll, let's take that feature away. And so just when you 
start to like understand it, it feels like it changes and reels was such a different departure then, 
you know, cause at first it was just the picture and then they had like the Instagram or the 
Instagram TV and then Instagram live.

00:14:25 I don't know which one of those two came first and then the reels. And so it 
feels like every week there's some new thing to learn. And so I think a lot of people just get so 
frustrated with that. And so they just don't do anything. Do you have any suggestions on like 
the easiest way to just bite the bullet, look up tutorial and just do something with it?

00:14:50 Or is there any other hacks? I mean, to be honest, the getting your feet wet and 
actually trying it out is, is where I've found that I've learned the most or where my clients have 
learned the most and it means putting it together, but it doesn't mean you have to post it. 
Right? Like you go in and use, you use the features and you just like,

00:15:07 see what you can kind of create. There are also like a lot of reels circulating 
right now, which are reels that teach you how to do like transitions or things like that. So paying 
attention to things like those, finding people that you know, who you like, the way that they 
teach those things, following them, tuning into them and using those as a reference when you 
start to put together your reels.

00:15:29 But it really is just, I can't tell you how many times I like would just find an 
audio. I like pull it up and then I would just record do a thing, you know, try it a million times. 
And then like, I wouldn't post it. I never did anything with it, but I like was like, okay, this is how 
I can use it.

00:15:44 I get it. Okay. Now here's how you add text or, you know, here's how you 
change the filter or whatever it is. And you're right. Those, those features are changing and like 
where things are located are changing constantly. So it's not like you're gonna learn it and 
that's, you're going to be set. It just means there does need to be like an eagerness or a 
willingness to learn and adjust and have just a general openness to trying out new tools without 
the pressure of feeling like you have to actually post it.

00:16:15 That's a great suggestion for sure. Yeah. I know. I find myself cause I think the 
hardest thing too is trying to figure out, oh my gosh, what the heck do I, where do I even start 
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with this? Because it's just too much possibility. So I find myself kind of going through, you 
know, go through the reels. And anytime that I find something that I'm like,

00:16:35 oh, cause it could be totally outside of my industry, but I'm like, oh, I could 
totally adjust when it's like giving you a MythBuster or here's some five tips like, oh, I can 
change that. So I encourage you guys to like, just go on Instagram, hit that reels button and just 
start scrolling through some reels and you can save it in so many ways.

00:16:56 I mean, you can save it to folders. I have some people on my team, like save 
the, grab the URL and put it on our Monday board so that I have like this little section of reels 
that I can look at and yeah. And I'll save the audio and I'll save it in a, just like the, whatever the 
save and the Instagram,

00:17:17 which they just released. I think to all the accounts now that you can save now 
in different folders, it used to just be one safe folder, but now you can organize<inaudible> 
yeah. You can say super, super organized and on top of it, What are the things I like to do? 
Yeah. So I like to save them like that too.

00:17:35 And then as you mentioned, like seeing things from, from other industries, I 
actually highly recommend that over getting like bogged down in like, Hey, what are other pet 
photographers doing? Because that can be really paralyzing and it can feel like you're walking 
this line of like, who am I copying? Or like that like instead get your inspiration from somebody 
else.

00:17:52 Like look at a personal trainers, reels, looking at a real estate agents reels or a 
makeup artist or just something to get your creative juices flowing without feeling like, okay, 
you know, I'm watching another pet photographer. How do I make this my own? Right, right. 
That's a great piece of advice for sure is. Well with Instagram, I know reels are kind of like the 
hot thing right now that Instagram is really liking.

00:18:17 Is it still worthwhile to do like Instagram TV, Instagram, TV, even still on there? 
Is it now just Instagram live? It's just Instagram video now. But you know, I mean, things are just 
by the time this is released or something, that'll be a different thing for sure. Yeah. So do you 
encourage people to like try to use all the different little pieces or they're kind of,

00:18:43 if they're just getting their feet wet with Instagram, is it, you know, just focus on 
some feed? My gosh, cause there's a feed and the stories and the highlight and the reels, like 
what's the most important start with, I mean, again, it will be. So you've pinpointed that your 
ideal customers on Instagram and then it's thinking about how they digest content and 
information and you,

00:19:03 you may not know and that's fine. You may not know, but it means, you know, 
scoping out some of your ideal customers profiles, look at what they themselves post. See if 
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they've interacted with your own posts or see if you can essentially stock them nicely in a, not a 
weird way and see what other types of posts they've interacted with from other companies or 
things like that.

00:19:22 And so seeing how they interact and use the app can then determine what 
features you use because you, I mean, really shouldn't be using every single thing. That's, you 
know, similar to saying like posting five days a week, it's, that's overwhelming to be like, okay, 
well I have to do a story. I have to do a feed post.

00:19:37 I have to do a carousel feed post with the multiple that you're scrolling through 
to do a real, I have to do a video. I have to do a live like that's a lot. And it's, you're just gonna 
you're to be, feel totally paralyzed and overwhelmed. So instead focusing on the things that 
make sense for your ideal customer and the things that you're most comfortable with with the 
caveat of like,

00:19:56 no, like push yourself though a little bit, like if you're saying, well, I'm not 
comfortable with video, I'm not going to do it. It's like, no, you could push yourself a tiny bit. 
Right. Right. Yeah. Absolutely. And there's definitely some videos you can even start with that 
maybe aren't even your face, you know,

00:20:09 it's just a video of you walking your dog or you picking up your camera or, you 
know, things like that. And I think a lot of people are under the impression that, you know, to 
do a real, this is all like dancing and yeah. All Timmy talkie, Like there's so many, so many other 
ways that you can utilize that to.

00:20:29 Yeah. It's great for like behind the scenes. So like showing the equipment that 
you use or how you edit or, you know, things like that. If those don't need your face, I mean, 
there's a world where you can also include your face and that's just gives people like another 
quick way to connect with you. But if you're not quite there yet,

00:20:46 if you're not ready to show your face or it's just a day where you're like, I'm not 
hopping in front of the camera, that's totally fine. Just think about your process. Think about 
behind the scenes and think about what your customer needs to know to feel closer to you and 
your brand. And sometimes that just means like, Hey, here's how I edit photos.

00:21:02 Or like, come edit this really funny photo with me and then see what it looks 
like before and after. So take them on that journey. So they're, they're really tuned into your 
process. Yeah. I always like to ask myself anytime I'm creating any sort of content of, you know, 
what potential objections do my pet photography clients have before working with me,

00:21:22 which is usually my dog has to be on a leash or my dog will never like, will never 
behave for this. So if there's anything, actually, I just got an idea for real. It'd be super fun. I 
don't know. I'm music you use, but like take out your camera. And next time you're at a session 
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with a crazy wiggly dog.

00:21:37 I have a puppy session Sunday night. I might have to do this then. And like take 
the video of the dog being like all crazy. And then, you know, you can have something like, think 
your dog won't behave. Think again. And then boom, boom, boom. You can show like four or 
five pictures from the session. Yeah.

00:21:52 Beautiful results that you just totally were able to harness that craziness and 
create something beautiful. Yup. Yeah. Cause everyone's like, oh, I mean, I telling you, I hear all 
the time. There's no way my dog won't be here. Yeah. I mean, I didn't even, I didn't even put 
that together before like really working in the full pet industry like I do now that you could,

00:22:08 you don't have to have like a, off-lease trained dog to do pet photography. I 
hadn't realized it. And so it's like if somebody who worked in the actual pet industry for 10 years 
then re just realize that, like, what do you think about the average person? Like they for sure 
think, oh, my dog has to be off leash trained and I can't do it.

00:22:27 It's not an option for me. Definitely at risk. Do you have any tips for like figuring 
out that content creation? So you don't feel like it's always, like, I just opened up my Instagram 
planner and it's all blank. What the heck do I say? Cause I think we all fall into the trap of here's 
fluffy at our session. Hashtag pet photography.

00:22:50 Yes. Yes. Yeah. And, and I see that also like with my pets that are clients, for 
example, is just like, here's who I visited today. Just kind of like, you know, it's great for those 
posts, they have their purpose. And so that kind of brings me to the, to what I say here is 
diversifying what you're putting out there and making sure that every single post has its 
purpose.

00:23:10 So for example, you know, saying this is fluffy that serves a purpose of customer 
loyalty on a very miniature scale. Like you were, you're connecting more with that particular 
client. Other people get to see, yes, this is a session, but ultimately it really kind of boils down to 
that particular client. And the same goes, if, you know,

00:23:28 pet sitters, like, Hey, I visited Buster today. That particular client's like, wow, 
Buster's feature. That's amazing. So it has its purpose, but making sure that every single post 
that you're posting it doesn't have the same exact purpose. Like there's, there's other things 
that you need to strive towards. So some of them might be more connection based.

00:23:46 So that's where you would get a little bit more personal and it doesn't mean 
you're sharing your lunch or anything like that. It means like, why'd you start your business or 
what are your goals for your business or some realization that you had about your business or 
about photography or about pets, grief, trauma, happiness, like new, exciting things happening 
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in your life.

00:24:06 These are all things that people can connect to, to learn more about you and 
your past, more about your experience and more about what you actually value as a person and 
as a company as well. So yeah, so I think, you know, pulling up like a content planner or 
something like that can be really overwhelming, especially if you're like at a point where it really 
is empty and it's feeling like,

00:24:25 wow, I'm starting from zero here. So like my number one tip is to have an idea 
bank and you're going to have to like think creatively about where you want that to live, but it 
needs to live somewhere where you can essentially access it anywhere. So you should be able 
to access it from your phone really easily. You should be able to access it from your computer.

00:24:45 It, you know, it should just be something that you can, you have a thought and 
you can immediately put it down without risk of losing that thought. And I think that's what, 
you know, I've struggled with it before. I think some clients have struggled with it before is like 
trying to have this really pretty idea bank and not being able to access it in multiple places 
makes it so like you end up having like scattered thoughts,

00:25:06 right? Like even notes. You're like your notes app on your phone and then like a 
Google doc on your computer. And then like maybe a journal that you write in, like what, like 
who has time to compile all of that? Like you're never going to do it and you're gonna feel 
scattered because all of the ideas are scattered. So instead figuring out,

00:25:22 and obviously this does have to be a virtual tool. Can't necessarily be a journal 
unless you really carry a journal around with you all the time, which some people may, but 
having like a virtual tool that you know, that you can access from your phone, from your 
computer, so you can pop ideas in and they don't need to be like fully fleshed out.

00:25:37 Like they can just be, here's a, here's a thought, but it is helpful to have a little 
bit of context around it. So you don't like look back at it three days later and be like, what the 
heck was I thinking? What I found really helps too with an idea bank. And now like what I've 
kind of a recent thing that I've started to do is like a,

00:25:56 like a doc that I use and also using voice memos as a way to give myself more 
context. So I'll record a voice memo about an idea that I have and then like pop the link into the 
document. So as a way for me to like go back and be like, oh, that's what I was thinking. Smart. 
Smart. Yeah. It's,

00:26:13 it's all about creating the system and then sticking with it for sure. Yeah. So 
many different options. Yeah. All right. Cool. And then, you know, the, again, the goal on social 
media is to be social and I've actually noticed too. I think, I don't know if it's from the pandemic 
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and the fact that we were all kind of a little bit more isolated that,

00:26:33 you know, now people are searching for a little bit more connection on social 
media, again, more so than yeah. I feel like it was like really social when it first came out and 
then all the businesses were like, boom, add, add, add. And now it's back to, oh, this is actually 
a way to, you know,

00:26:51 to actually connect with our potential clients and our TRIBE. Do you have any 
like, kind of best practices for how often to check in or how to manage this interaction? The 
social-ness of Instagram without feeling like you're glued to your phone? Yeah. That's, I mean, 
that's a hard one and it really is going to differ person by person. Like you'll have people who 
feel like they're glued to their phone and then you'll have people who never like really touch it 
at all they post and then like,

00:27:21 that's, it they're ghosted. Right? Like they're just like post didn't go straight. So 
it is about finding a, like a balance, treating it, like, you know, making sure that you are toggling 
between like a personal account, if you use the app and then your professional one really 
important to make sure that you're toggling through those like multiple times a day,

00:27:41 if you're, you know, if you're on Instagram multiple times a day, so that you feel 
like there's a little bit more diversity in, it's not all workforce focused. And then yeah. And just, 
you know, it doesn't have to be like the set thing for the longest time they were saying like, oh, 
20 minutes a day of engaging.

00:27:55 It doesn't need to be that it needs to just be natural. So what's, if this, if there's 
no conversation naturally flowing with somebody, like you don't necessarily need to go out and 
force it. But if you see a post that really resonates with you, somebody like a, you know, a 
potential client posts, something about their dog and you,

00:28:10 and it stirs something up and you like some sort of emotion, like it's funny or it's 
cute, or it makes me feel happier. It makes me feel sad, feel free to comment or message or, 
you know, start a conversation with them if you have a response, but it shouldn't be, it 
shouldn't feel forced. Like really ultimately it should just all feel natural.

00:28:26 It's just another place for us to have natural flowing conversations. Yeah. No, I 
love that. That's great. I actually, one of my biggest hangups for social media for the longest 
time for Instagram was that I had my photography Instagram account, and then I had a separate 
hair of the dog academy, which is my education platform account. And so I've been in this limbo 
for years of like,

00:28:53 I don't know when I go to the barn and I post horse pictures, like which account 
I put them on. I don't want to put the same story on both accounts. And so then I became this 
just giant analysis paralysis of like, I don't know where to post, so I'm just not going to do 
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anything, which contributed to me putting my head in the sand for so long.

00:29:10 But recently, you know, I think it just came to a decision. Finally. I was like, 
there's no rules that says, I can't just combine these and to have an account that's me and my 
brands, you know, because my potential clients for my photography and my pet photography 
clients are really not that different. So there's not really a, a crazy disconnect.

00:29:36 It's not like I'm photographing children in boot war or something like that. 
That's like Probably should not be together, but this works still really well together. So just 
making that decision, we're actually in the process of moving hair of the dog academy over to 
my, my other mind, Nicole Begley photography, which is now Nicole Begley official, and it just 
feels so much cleaner.

00:29:59 It feels so much more like exciting. Like I'm actually excited to do more reels 
and be more involved on there. And it truly is just a mindset. At least it was, for me, it was 
permission of myself to be like, why am I trying to keep up two accounts? It's too much. Like, 
let's just go to one. And then also just making the decision,

00:30:23 I can choose to make this fun, or I can choose to like, continue to feel stressed 
out about it and that's not serving anybody. So yeah. Sometimes I think it just comes down to 
like choosing to be like, let's just go play. I love that advice of going in and just creating some 
things and you don't even have to post it if you don't want to.

00:30:41 Yeah. I mean, if it feels, you know, if that feels good, well, one it's giving you 
practice. But if, if it feels good to write, to be able to like creatively put something together and 
maybe the idea isn't like fully ready to be posted, but at least it's getting the wheels turning. 
Like you're starting to think about something and you're starting to feel comfortable with 
putting stuff together.

00:30:59 Yeah. I mean, I think, yeah, what, what you said is great as combining those 
accounts, like there are no rules, like also you make the rules when it comes to Instagram, like 
obviously there are sensitivity and like that those kinds of rules from Instagram, but like, but like 
in terms of like best practices, like yes, sure.

00:31:15 Maybe there are best practices, but also people are just making stuff up, right? 
Like they're just like post three reels a day. It's like, okay, maybe that worked for you, but does 
that work for everybody who knows? And the algorithm is just this like unknown thing that like 
people will say they know, and really they don't, you,

00:31:33 you can make the rules. And maybe that means combining your accounts, 
maybe that means separating your accounts. Maybe it means posting this kind of content or 
this, you know, your horse content goes here and wear whatever feels comfortable for you to 
make the experience more pleasant. It doesn't have to be this chore for you and your business. 
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Right. Right.

00:31:51 Yeah. No, that's fantastic. So this is our, we should like throw down a challenge. 
What kind of challenge do you want to throw out to my people? Oh my gosh. I love it. I mean, I 
would love a real challenge because it's where everybody is. Let's do it. I think we should do it. 
Oh my gosh.

00:32:08 I did. Wow. I'm thinking back now in the beginning of COVID a long time ago, I 
did. I like, I get personal challenge. So I was like seven days where like, you know, within those 
days you start at just like, what are interesting facts about me? Like what are, you know, what 
makes me unique? And of course,

00:32:25 people struggled with that and they're like, I'm not unique. And I'm like, no, I 
promise you. You are. And then it's like, okay, here find some photos of yourself like that 
already exists that you already have, like, maybe you're at a wedding or from college or 
whatever. And then the next one was take a selfie of yourself.

00:32:39 And that was like, it's no way. And then like we moved on and on through it and 
then eventually ended at, get on video. Let's go, let's do it. And it was a lot of fun. It was, you 
know, it was definitely overwhelming for people, but I think it, you know, with a lot of what 
we're saying here is like,

00:32:55 you get your feet wet. Like just a lot of times it's just do it, just rip off the 
bandaid. And obviously like, that's, you know, just saying something and there's still, you know, 
we're all human and we care about how things come across or how we're perceived. And we 
also, as businesses want to be professional. And so just,

00:33:12 you know, taking it from the lens of trying things, seeing how it feels and 
building your confidence along the way, like you're gonna fail and that's fine. And then just try 
again. That's that's the way that it goes And did not have this ill conceived goal of perfection 
that it's just like, I have to have this perfectly curated feed and this perfectly curated voice and 
this perfectly curated all of these things and just have to be authentic and just to show up.

00:33:47 Yeah, absolutely. Like you could try. So like we're thinking about reels, right? 
Like you could try lip, you know, like lip dubbing or whatever lip sinking over it. You know, they 
have the talking rails and stuff. You could try that a million times and if you still don't get it right, 
like screw it, just post it.

00:34:00 Like your lip, your lips are slightly off. Like who cares if you're delivering 
something that's valuable, whether it's maybe educational or a point of connection, if it's 
valuable, if it's gonna, if it's going to be something that your ideal customer resonates with, 
they're not gonna care that your lips are off by a millisecond. Right. Right. And if they do,
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00:34:19 they weren't going to be your customer anyway, because Mr. Cranky. Exactly. 
Yes. Yeah. I think so many people, this could get into a deeper conversation about just mindset 
and judgment. Like there's so many people that are so scared of what others are thinking of 
them, but I mean, as humans, we're all judgment making machines that that's just,

00:34:42 just what we do, even if you're going out and you're like, you know, you don't 
consider yourself a judgy person. We're still just making judgements all day long. You know, 
many of them are very neutral, but people get so worried about what others are going to think. 
And yeah, some people might not connect with you. Like you get on video.

00:35:00 And I think that's one of the best things about video is people would instantly 
be way more connected with you or they might not. But the people that aren't, we're never 
going to be your client anyway. So it's in a better for them to realize that now. And then you 
keep your feed with all the people that actually really love you and really connect with you.

00:35:18 So there's really nothing to lose. I think people have this, this unfounded fear of, 
oh, this person is just not going to like me and they're going to go out of their way and like trash 
me and cancel me and all of these things. And I'm like, well now they're probably just going to 
go to another account. Yeah. They're not going to do anything like drastic and crazy like that.

00:35:40 Like, it's really just going to be like, oh no, this doesn't interest me. I'm going to 
move on kind of thing. Yeah. Cause people are definitely way more focused on, we think, I think 
this is like the biggest thing. My daughter's in middle school. And it's like, one of those lessons 
that you learn when you're an adult.

00:35:55 And you're like, man, I wish I realized that when I was in middle school is that 
everybody thinks everyone's focused on them, but then you realize, oh no, everybody's just 
focused on themselves. Totally Have no idea what's going on over here with me. Oh, absolutely. 
They really aren't paying as much attention to you as they yes. You think they are like,

00:36:15 I talk a lot about with my clients about, you know, there'll be like, oh, I posted 
that kind of topic already. And I'm like, yeah, that's okay. You can post about it again. And like, 
you're just thinking about a new creative way to post about it. You know? So if you're giving like 
five tips to prepare for your photography session with me kind of thing,

00:36:32 you can have that in a, like a graphic format. You can have that in a reels 
format. Like you can start to think of creative ways to share the exact same content because 
they're not, they're not tracking every single post that you've ever posted and they're not 
gonna be like, oh my gosh, she posted, she posted this thing. Like,

00:36:50 they're not, nobody's paying that much attention. And again, if they are, and 
they're pissed about it, then they're not your ideal person. Right? Yeah. It's actually the third 
time in the past week that I've heard someone say that, you know, the repurposing of content 
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is okay. Cause I think there's this myth that it's like, I have to always be creating something new,

00:37:12 but you can go through and if you share something, it's like, man, that was 
really impactful. Like make a note, you can do the same thing in six months or a year. No, one's 
going to remember that you said that before, or you can change it up a little bit or half of your 
followers probably even more didn't even see it because not everybody sees it in their feed.

00:37:32 So exactly. Don't be, don't be afraid to recycle. Totally. Yeah. Like for the 
example of like five tips, like you can also break that down to, like, you can spend one post 
talking about just one tip and then you can talk about the next tip in a separate post and like 
keep going through that. So there's, there's so much opportunity when it comes to recycling,

00:37:51 whether you're pulling from past social media, past Instagram posts or pulling 
from like your blog or anything else like that, like a blog post itself could probably become like 
10 to 15 Instagram posts easily. Yes. Yeah. So then you can send people back to your site and 
it's all all good there. I mean, I, I tell people all the time,

00:38:12 like to, to think about what information people need to know before they book 
a session, you know, obviously the dog behavior, the dog on a leash, how to choose your pet 
photographer, you know, talk about the products that we're going to create together. Talk 
about the process, you know, all these different pieces that you can sit down and write basically 
like a blog post quote,

00:38:37 doesn't have to go on a blog. But if you write out this article, yeah. You can put 
it on a page of your website. You can link to it from, you know, the front page of, Hey, you think 
your dog doesn't have one, it's take click here. And then it goes to that article. But then you can 
also take that same thing that you wrote added into your email welcome sequence.

00:38:55 And then you can take out all these little pieces and put it on Instagram, send 
them to your site. I mean, that content can live on forever. It's, there's endless opportunities, 
which I think in itself can also be overwhelming. But like just when you, you know, when you sit 
down and you're like, I'm, I'm fresh out of ideas.

00:39:13 Like, no, like just go look at some past posts and see like, okay, this, I can pull 
something from this. So it doesn't, you don't need to think like, wow, how do I repurpose this 
piece of content? All of the ways and like, feel like, am I going to miss something? It's like, no,

00:39:26 if you're feeling just, if you're feeling stuck and you can't come up with 
something, go back to old posts, go to your blog, post, just pull something and repurpose it, 
Share a client testimonial that you got like so many different things. Yeah. Oh yes. All right. I 
love it. I love our little real challenge. So we've thrown it down.

00:39:47 Rachel and I have thrown down the challenge. We want a real, and then I think 
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you should send it to us so we can, Yeah. Rachel, what's your Instagram handle? Tell your tails. 
And tails is spelled T a I L S like a dog tail. Perfect. Perfect. And you guys can send it to me at my 
new combined Instagram,

00:40:09 Nicole Begley official. So yeah, we would love to see the real list that you guys 
are making out there. And again, I promise you, it's not that hard. It just, the first time is 
definitely a learning curve. So for sure, then thankfully, there's a lot of people out there making 
YouTube videos, telling you exactly how to do it so we can follow along and just to get that 
started there for sure.

00:40:34 Rachel, thank you so much for being here with us. Is there anything else you 
want to say to our people or any last words of encouragement before we wrap up? Oh, I mean, 
I just, you've got this, like, this is it's, it's only you that's standing in your way and it doesn't, 
again, it doesn't have to be a chore,

00:40:54 like find a way that to make this fun for yourself and you know, one post a 
week, if that's all, all you can handle, that's great. That's make it that, it's something that you're 
actually looking forward to as opposed to this, like, oh, I have to check this off a, to do list. It's 
like, no,

00:41:10 it can, it can, can I promise you it can be fun. Yeah. Yeah, absolutely. I love it. All 
right. So where can people connect with you online? We mentioned Instagram, but go ahead 
and let them, let them know where they can find you on the interwebs. Yeah. So also I have a 
website, obviously.

00:41:24 So tell your tails.com again, T a I L S and then yeah, Instagram is where I'm 
hanging out. It's my favorite social media platform, for sure. So you can come check me out 
there and yeah, and I have, you know, I have some resources on my website, like a customer 
vision board. So you can snag that. It's like a,

00:41:43 a little activity that you do to really hone in on who your ideal customer is. It's 
like a, I create my vision board to just kind of remind myself periodically, like who I'm trying to 
reach. And it really helps when you start to put together social media content as a little like 
reminder on your desktop. Like, this is my person, this is who I'm talking to when I'm creating 
this.

00:42:00 Yeah. That's fantastic. So important. I feel like if you have that individual person, 
that's a lot easier to, to rank as if you're writing to one person directly. Yes, exactly. Like a 
friend. Yep. For sure. Awesome. Well, Rachel, this has been so fun. I really enjoyed our 
conversation and thanks so much for taking the time to hang out over here on here,

00:42:20 the dog podcast. And we'll, we'll talk to you soon. Thank you so much for having 
me. You're welcome. Thanks again. Alright, bye everyone. We'll see you next week. Thanks for 
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listening to the hair of the dog podcast. This was episode number 1 42. If you want to check out 
the show notes for access to any of the resources that we've mentioned,

00:42:37 simply go to www.hairofthedogacademy.com/ 1 4 2. Thanks for listening to this 
episode of hair of the dog podcast. If you enjoyed this show, please take a minute to leave a 
review. And while you're there, don't forget to subscribe. So you don't miss our upcoming 
episodes on last thing, if you are ready to dive into more resources, head over to our 
website@wwwdothairofthedogacademy.com.

00:43:07 Thanks for being a part of this pet photography community.
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